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Social Media 

• You’ve heard it a million times, but social media is an incredibly important tool to building the perception of your 
band in the public – it’s for building fans and bringing them closer to you, while engaging them in conversation 
and holding their attention and focus on you. If they feel they are getting a worthwhile product from you, they 
won’t hesitate to buy from you or spread the word about you – by either bringing them to your shows or sharing 
your content.  
 

• Which Social Media should a band be using? Well, it’s different for every band, but Facebook and Twitter are the 
biggies. MySpace is a personal preference nowadays. Foursquare is an interesting one and has it’s own crowd, but 
not necessarily one engaging with music, though it could be exploited.  LinkedIn could be used by the manager in 
the band, to engage with industry.  YouTube or Vimeo could very well be the most important of these – videos are 
the best marketing tool a band could have to show off their personality. 
 

• Other sites to look at, though not necessarily social media, are SonicBids for gaining gigs and Reverbnation as an 
alternative to MySpace that can be integrated into Facebook and to distribute.  Check out Audiolife and Big Cartel 
to sell your merchandise! 
 

• How much is too much on Social Media? Well, again it’s personal preference, but engagement is the key – If all 
you have to say is “Come to my gig!” engagement will be low. Asking Questions, giving away content and posting 
interesting content .  The key to Facebook is to watch your “likes” and your analytics – Look at who your fans are 
and where they come from – it could just determine where your next tour is. 
 

• Consider linking your social media pages so that your Facebook posts go to twitter or vice versa, but don’t forget 
one community over the other. Participate in both, even if it means that one person in the band takes care of one 
and another takes care of the other site. 
 



Website 

• After all that about Social Media, you might be hesitant to even worry about getting a website, but it is 
actually incredibly important. Think of it as a portal to take your fans to EVERYTHING about you. Show off 
videos, have your Facebook feed and Twitter feed there for people to follow, have a mailing list signup 
panel, list your gigs and where to buy tickets, media snippets and all your contact details for 
bookers/record labels to find you. 
 

• The most important thing about your website is that you can install Google analytics on it, which allows 
you to track all of your visitors’ habits while on your site. Their Age, Location, What keywords they used to 
find you, what media they viewed and interacted with, which pages they looked at, how long they spent 
on each page etc.  This information is incredibly useful to you as an artist.   
 

• Make sure you have meta-tags on your site – this optimises your searchability on search engines and how 
easy it is to find your website when people are “googling” you. If you aren’t aware of what these are, 
when you are working with someone to build your site, make sure they have these and that you have 
input into what the tags are – think about what people would use to find you or what words you could use 
that would align you with the kinds of fans you want to make. 



Managing your band – Google Docs 
and Facebook Groups 

• Google Docs can be your best friend in managing your band – sharing documents to view (i.e. Contracts or 
Band Agreements or planning documents – it requires a Gmail/Google account (which could also be used 
for your YouTube Channel) 
 

• Spreadsheets are a great way to plan out your year for gigs and publicity campaigns – share the 
documents among the members of the band/manager/stakeholders in the band – manage the locations 
and the status of the bookings – i.e. Confirmed/waiting and the deal locked in 

 

• Closed/By invitation only Facebook Groups are becoming an interesting way to do business/marketing 
online 

 

• Can share documents, have polls, discuss topics in threaded discussion and easier to understand if all 
members are already Facebook-Savvy 

 

• An interesting way of creating an exclusive-only “club” online for fans. A Group such as this could be 
created for super-fans who get to talk directly with the band as a reward to give extra access to the band 
for those who have purchased all the bands’ merch. A new take on Street Team?? 

 

 



Marketing and Promotion 
Difference between Marketing and Promotion: Marketing is what you pay for, Promotion is what you can do for free. (Graham Ashton) 

 
At most basic a band should have: Bio, Photos, Web (Blog, myspace, facebook, twitter, bandcamp, YouTube/Vimeo, Triple J Unearthed). If you don’t know how to do these 

things – LEARN. Really fast. It’s not even really that practical to find a friend who can do these things. Take the time to learn. Seriously. You will find time to do this 
AND be creative. It’s worth it. 

 
All online portals should be as consistent and as up to date as possible. If they are themed, they should all be themed similarly – colours etc. 
 
All online portals (where possible) should have similar URLs – e.g. http://www.myspace.com/foofighters and http://www.facebook.com/foofighters. 
 
Facebook event for every event you do. ONLY invite people from the area that the gig is in. Try to at least know who you are inviting and what their 

interests are. If you know that they have children and unlikely to attend, or are overseas, or have moved, DON’T INVITE THEM. 
 
Don’t invite other venue or venue bookers to gigs at other venues. As if they will come! 
 
Poster for every gig you do. Is there someone in the band who can do this? 
 
Think outside the box with what you have. As you don’t have million-dollar budgets, the prize will always go to creativity and ingenuity for promotion. Use YouTube 

innovatively (see Blame Ringo’s A Day in the life of Abbey Road or Domino’s NZ Youtube Choose your own adventure game.) 
 
Be Genuine. Answer EVERY message you receive and talk to everyone who interacts with your band or page somehow. Be interested in what they have to say and genuinely 

want to meet them at your shows.  Don’t take these people for granted. Don’t expect that they will be at every gig, nor should you put any pressure on them to be. 
 
Be edgy and don’t take the path most trodden with your promotion. 
 
If you are a band, part of your promotion is the visual appeal of the band. Agree on a visual palette …colours, images, ideas and fonts that you will use to promote your band. 

Very important online. 
 
When the time is right, you can put money into publicity and marketing – paying for poster runs, advertising online and in street press and paying a publicist to press release 

your announcements and tours and singles etc. These are well worth the spend, but not worth your time unless you ensure that you pay for the followup etc. 
 
Online tip: ensure you are tagging all of your posts on your blog to ensure that search engines are associating your blog with your band. 
 
Get Google Alerts so that it tells you when your band is mentioned online. 
 
Use Twitter’s search function to see when people tweet about you. 

 

http://www.facebook.com/foofighters


Digital Distribution of Music 

• Whether you choose to give your music away, give it away for an Email Address or sell it, you need to have your 
music online. There should be no debate about people “stealing” your music and putting it up on torrent sites at 
early stages of your career – if you control where people can get it, people will get it the music from where you tell 
them to get it. If people are taking the time to make your music available as a torrent, it generally means that 
there are a LOT of people who want your music. It’s almost a compliment. Worry about this later. In the meantime, 
work on making it available easily for all to get it, whether its paid or not. 

 

• Tunecore, Valleyarm, CDBaby and heaps more digital distributors are available on the internet. All are very simple 
to use and all require you to upload in different formats.  

 

• iTunes, Amazon, eMusic, BigPond, Spotify et al. – It is incredibly easy to get your music into these stores to make 
sales. You simply need to choose a distributor whose finance model suits you. READ THE FINE PRINT about how 
long the term of the deal is and what you need to do to get out of the deal if you want to. 

– Fee-for Service Model is basically a service where you pay a nominated fee to upload your music and 100% of the money returned to the distributor is given 
to you. Often there is an annual renewal fee involved with these models. 

– Percentage Model is basically a distributor will put your music into the stores you nominate for free, but will take anywhere between 10 and 25% of your 
sales 

– Combination Model is basically a mixture of these two.  A smaller fee upfront and a percentage of sales is taken. 

 

• In terms of self-distribution – investigate Bandcamp and Soundcloud. Incredibly good sites that allow you to give 
away your music for an email address or for a nominated amount of money that you link to a PayPal account. 

 
 

 



Email Lists/Press Releases 

• Digital Press Releases to go to street press and community radio for major gigs, single, EP or album 
releases (digital or physical), tours, awards or grants. Keep in mind Street Press will only go for major 
coverage of a band once every 6 months. Don’t waste it. 

 

• Keep a database of press/radio/industry people to send press releases to – Google Docs, Facebook Docs?? 

 

• Use a website such as Mailchimp or Your Mailing List Provider to store your contact database (keep a copy 
in your google docs and on your computer!!!) 

 

• Press releases for everything you think is newsworthy (a gig, a support, a tour, a signing, your song is 
synced, you get added to a festival, you release a single, an EP or an Album) but don’t think you will get 
loads of coverage EVERY time. 

 

• Share them on Facebook/Twitter etc as well. 

 

 

 

 



QUESTIONS?? 

tim@pricewarmusic.com.au 

http://pricewarmusic.com.au 
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